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Moving from outreach to dialogue

• Two-way communication 
• To foster ideas and optimize communication

Presenter
Presentation Notes
The goal of our outreach task in our Big Plan in the CCUS ecosystem topic 1, is to do outreach differently. Instead of being a one-way source of information, we’re focusing on developing our two-way communication, widening the audience. Keeping our ears to the ground, listening, incorporating, and responding to our stakeholders. This way, we foster ideas and optimize communications to what stakeholders are concerned about.



Social Media

Twitter: @GulfCoastCarbon

doi.org/10.3389/fclim.2019.00005

https://bit.ly/39TLymn

Presenter
Presentation Notes
Monitoring social media is often down-played in research circles, but providing input to the public moves scientific acceptance forward. Here’s an example of that case. A reporter called for info which they often do with the hashtag of #xTwitter and the recently published paper by Vanessa and I responded to that. Now the paper and its lessons are cited in a major popular science outlet.

https://twitter.com/GulfCoastCarbon
https://doi.org/10.3389/fclim.2019.00005


Press Releases

Research shows ramping up 
carbon capture could be key 
to mitigating climate change

Top 10 Jackson School Story in 2019

Credit: SETIS

December 9, 2019

Partnership Seeks to Fight Climate Change 
and Boost Caribbean Nation’s Economy
MAY 6, 2019

Presenter
Presentation Notes
To keep ontop of the news beat is an art in and of itself. Providing input to national and international ideas cropping up in the news is the key to a good press release. For example, the second was released on Tip’s two-degree scenario paper in Nature Scientific Reports while Katherine was at the Conference of the Parties in Madrid.

http://www.jsg.utexas.edu/news/2019/12/research-shows-ramping-up-carbon-capture-could-be-key-to-mitigating-climate-change/
http://www.jsg.utexas.edu/news/2019/05/partnership-seeks-to-fight-climate-change-and-help-caribbean-nations-economy/


Blog Posts
gulfcoastcarbon.org/blog/gccc-cop25-
climate-conference-madrid/

Presenter
Presentation Notes
Making lessons learned from insiders available to the public and to other collaborators

http://gulfcoastcarbon.org/blog/gccc-cop25-climate-conference-madrid/


Educational Resources
20th Annual Earth Science Week Career Day
gulfcoastcarbon.org/k-12-teaching-resources

http://gulfcoastcarbon.org/k-12-teaching-resources





Technical Resources

• Brine Database 
with Arnold Aluge, 
first-year Master’s 
student

gulfcoastcarbon.org/co2-
data/data-main

http://gulfcoastcarbon.org/co2-data/data-main


DOE Carbon Storage Atlas

Presenter
Presentation Notes
A dynamic and interactive web application that’s a compendium of nation-wide regional carbon sequestration DOE partnership projects with information on general project and site descriptions, characterization methods, MVA, stories of interests, lessons learned, and accomplishments.



Next Steps

• Regional outreach to Hispanic 
communities in the Golden 
Triangle area, a part of GoMCarb

Ramon Gil-Egui

Presenter
Presentation Notes
A large demographic



“If you were to design a billboard for CCS, 
what would it look like? What image or slogan 

would encourage you to support CCS?”

Answers from project area stakeholders

Presenter
Presentation Notes
Range of stakeholders, including state park biologists, managers, federal government agencies, real estate agents, marine navigation representatives, spouses of or former industry plant workers, business association leaders, lawyers, etc.



Straight from the stakeholders

• “Proven and marketed safe and effective.”
• “Social responsibility.”

•  Kids clean up after themselves, why don’t we?
• “Instruct people to do their own research.”

•  Find out what carbon capture can do for your community at: 
gulfcoastcarbon.org/community

Presenter
Presentation Notes
Range of stakeholders, including state park biologists, managers, federal government agencies, real estate agents, marine navigation representatives, spouses of or former industry plant workers, business association leaders, lawyers, etc.



Straight from the stakeholders

• “The image that resonates most with me is cleaner air; fresh 
landscapes, flowers and trees, fragrant and clean air.

• “I want to see CO2 harnessed and used; not just captured and 
stored. Using it for good is exciting.”

• We need an immediate and stable--not outsourced to temp 
workers--solution to the local workforce and our community 
infrastructure.

ExxonMobil commercial, “A different plant” 
youtube.com/watch?v=_HahC_6nB3Y

Presenter
Presentation Notes
Range of stakeholders, including state park biologists, managers, federal government agencies, real estate agents, marine navigation representatives, spouses of or former industry plant workers, business association leaders, lawyers, etc.

https://www.youtube.com/watch?v=_HahC_6nB3Y


Ad sketches

• Challenge #1 
Difficult concepts to portray, particularly: clean air

• Peruse the posters on the back wall and write feedback on sticky 
notes. 

What do you think?
Which posters are most appealing?

Presenter
Presentation Notes
a high priority to the focus groups, but the effect is indirect: CO2 output increases particulates and raises temperatures which generally has a negative impact on health. Companion website CO2facts.org can elaborate on ideas communicated



Thank you!
Please view the posters
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